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EDITORIAL MISSION
At Countryside, our purpose is to inspire self-reliant living at any level, with a strong 

focus on family.  We acknowledge that the path to self-sufficiency is as unique as the 
person who accepts the journey. We strive to strengthen the homesteading movement 

by sharing the diverse voices and knowledge of today’s practitioners. We teach our 
readers how to grow and raise their own food; build, fix, and craft with their own two 

hands; and walk as gently on this planet as possible.



50% female / 50% male 

Average age: 41 

Average HHI: $81K 

Average acres owned: 41 

Average value of home: $387,500 

86% live in C & D counties 

98% garden 

88% own livestock 

90% take action from reading ads in Countryside

Source: 2024 custom study and Google analytics

A UNIQUE AND  
POWERFUL MARKET

Thousands of rural consumers find 
their preferred lifestyle outside the city. 
Countryside reaches this growing and 
lucrative, family-focused rural market. 
We take your brand directly into the 
kitchens, gardens, pastures, backyards, 
and smartphones of rural America. Our 
rural readers are looking for products 
and services such as gardening and 
food preservation equipment, livestock 
and pet products, fencing, tillers, 
tractors, hay equipment, and more.

DISCOVER HIGHLY ENGAGED CUSTOMERS 



A staple of America’s rural family farms for more than a century (106 
years), Countryside & Small Stock Journal enables consumers to buy 
the tools and equipment they need to enjoy the lifestyle they cherish. 
Countryside & Small Stock Journal has always shared vital content with 
engaged communities — wherever they are. This means that focused 
content gets delivered to the right audience with the right medium to 
achieve your goals. This is your opportunity to connect with our vast 
community ... on the go, online, and wherever life takes them.

33.6k
PRINT*

176k
DIGITAL

59k
SOCIAL

117k
EMAIL

REACH THE RIGHT AUDIENCE  
AT THE RIGHT TIME

CONTENT THAT LEADS TO COMMERCE

*Includes total circulation and pass-along audience. 
Source: 2024 reader survey



Digital, video, & social packages

Native solutions

Custom content

Contests

Sweepstakes

Virtual events

Podcasts

Featured products/gift guides

Dedicated emails

E-newsletters

MAKE REGULAR 
AND RELIABLE 
CONNECTIONS
REACH YOUR GOALS BY EXPLORING NEW AVENUES IN 
AN EVER-EVOLVING MEDIA LANDSCAPE

The Countryside audience is active, DIY-
minded, and looking for tools, equipment, and 
services that enable their passions. In addition 
to traditional print and digital advertising, 
connect 24/7 via social media platforms, video 
and webinar sponsorships, online events, and 
more! We also have in-house talent available 
to collaborate on projects that naturally 
complement and run alongside our exceptional 
content to seamlessly spotlight your message.



2025 PRODUCTION SCHEDULE

Ad close

Materials due

Sub copies ship

10/23/24

11/6/24

12/16/24

1/3/25

1/8/25

2/3/25

2/12/25

2/26/25

3/31/25

4/23/25

5/7/25

6/3/25

6/25/25

7/9/25

8/11/25

8/20/25

9/3/25

10/6/25

Jan/Feb Mar/April May/June July/Aug Sept/Oct Nov/Dec

For Specs, Visit: www.ogdenpubs.com/marketing-solutions

https://www.ogdenpubs.com/marketing-solutions/
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Inspiring Passionate Can-Do Communities

1503 SW 42nd St., Topeka, KS 66609  

 800-678-5779  •  AdInfo@OgdenPubs.com  

  www.IAmCountryside.com

Celebrating Rural America Since 1882

Keeping Stock of Your Home-Canned Food

Hunting 
with a CameraTips to Bag Stunning 
Outdoor Shots

Cultivating 
IndependenceCreating Your Own Farm Business

www.Grit.com SEPTEMBER/OCTOBER 2024 • $5.99
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WINTER GARDEN

WINTER GARDEN

••PAGE 18

PAGE 18 ••

OCTOBER/NOVEMBER 2024

THE ORIGINAL GUIDE TO LIVING WISELY

Build a Raised Planter Out of Bricks, P. 50 

Grow Mushrooms from Start to Finish, P. 46

Plant Mayhaw Trees and Make Fruit Jelly, P. 32

The Numerous Uses for Activated Charcoal, P. 36

WHAT DOES “ENRICHED FLOUR” MEAN, 

AND IS IT RIGHT FOR YOU? P. 14WHAT DOES “ENRICHED FLOUR” MEAN, 

Healthiest Flour 
for Your Family

Plastic 
Recycling 
Is Broken
AN HONEST LOOK AT THE REALITIES 

AND WHY IT’S NOT WORKING, P. 22

REIMBURSEMENTS CAN SHAPE 

ENERGY INDEPENDENCE, P. 28REIMBURSEMENTS CAN SHAPE 

Home Solar
Power Struggles, 

Policy Shifts 

Issue No. 326 

$5.99 U.S. • $6.99 Canada

Printed on recycled paper
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October/November 2024
   Volume 27,  Issue 2INTERNATIONAL’S FIRST

INTERNATIONAL’S FIRSTTRACTORTRACTOR
THE INTERNATIONAL HARVESTER CO.’S FIRST TRACTOR – THE IHC FRICTION DRIVE
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   DUCATI 750SS • KAW
ASAKI KZ1300 • VIN

CEN
T BLACK PRIN

CE • SUZUKI 750GT • SEELEY CON
DOR

PLUS: 
• WEATHER REPORT: THE QUAIL #14

• HEAVY METAL: KZ1300B

• BLACK PRINCE: VINCENT WITH SHROUDS

• BMW AIR-HEADS: DECISIONS, DECISIONS

• SQUEEZE PLAY: CALIPER REBUILDING TIPS

• SLICKS: A PAGE FROM AUTO RACING
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BOUGHT AND SOLD,
BOUGHT AND SOLD,

STILL RACED IN ANGER
STILL RACED IN ANGER
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