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Reach Out to Women Invested 
in Their Health
The number of people interested in managing their health, 
preventing chronic ailments and aging gracefully grows every year. 
For an example, we can look to the explosive rise of the natural 
health supplements market — valued at approximately $36 million 
in 2016, this market is expected to reach $68 million by the end of 
2024. More and more, people realize the keys to good health are 
found in nature: nutritious, organic foods; moving our bodies daily; 
and lifestyle habits that emphasize stress management, time spent 
outdoors and a connection with others. 

Despite the seeming simplicity of this advice, living well and 
maintaining our health is a perennially complex topic in our 
modern world. Mother Earth Living acts as a reliable friend and 
guide to those interested in creating a healthy home and lifestyle 
for themselves and their families, a trusted resource readers turn 
to for science-backed information and high-quality product 
recommendations. As an advertiser, you become a  part of that 
voice and a critical resource to this important block of consumers, 
reaching engaged sustainable lifestyle consumers via one easy, 
targeted and effective buy. 
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THEY STAY HEALTHY NATURALLY 
	 91% eat organic food regularly
	 81% use vitamin supplements daily 
	 70% exercise regularly 
	 69% use essential oils regularly
	 62% drink tea daily

THEY FEED THEIR FAMILIES HOMEGROWN PRODUCE
	 99% garden
	 92% feel it is important to use organic gardening methods
	 90% grow herbs

THEY PAY ATTENTION TO THEIR NUTRITION
	 93% cook from scratch
	 87% bake from scratch 
	 74% use herbs in food preparation

A U D I E N C E  R E S E A R C H

Source: 2019 Custom Study
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% of readersGENDER	

Women	 89%
Men	 11%

EDUCATION	
Attended/graduated college	 52%
	 Postgraduate degree	 23%
	 Postgraduate work	 6%
	 Attended college	 22%
		
HOME	
Home owned	 91%
	Home value:

	 $500,000+	 17%
	 $200,000-$499,999	 47%
	 $100,000-$199,999	 21%
	 $50,000-$99,999	 11%
	 Less than $50,000	 4%

	

HHI		
$150,000 or more	 11%
$125,000-$149,999	 5%
$100,000-$124,999	 11%
$75,000-$99,999	 17%
$50,000-$74,999	 24%
$40,000-$49,999	 13%
$30,000-$39,999	 7%
$20,000-$29,999	 7%
Less than $20,000	 5%

AREA OF RESIDENCE	     
County size A	 7%
County size B	 21%
County size C	 25%
County size D	 47%

Demographics & Audience
	 Average age: 47*
	 Average HHI: $83,370
	 Average value of owned home: $313,967

*Google Analytics

Sources: 2019 Custom Study and Nov. 2018 American List Counsel
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Total Audience:		  2 MIL*

Subscriptions:	  45K
National Paid Circulation: 	 45K

Total Print Audience:	 216K

Average Monthly Unique Visitors: 	 246K

* Print, online, and newsletters

Source: 2019 publisher’s own data

Print Audience
216 K

Newsletter Subscribers
109 K

Average Monthly 
Page Views

473 K
Average Monthly 

Unique Visitors

246 K

Facebook Likes
1.1MIL

Twitter Followers
18 K

Pinterest Followers
50 K

Instagram Followers
48K
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Living Well Naturally
Our mission is to help readers create a life-style that starts 
with internal health and extends to their homes and 
communities — they feel their best using the wisdom 
of nature. Mother Earth Living is the ultimate guide to 
living a whole, healthy life — inspired by and connected 
with nature. Today more than ever, it’s easy to become 
overwhelmed by the vast amount of information and 
products, including misleading labels and unproven claims. 
Mother Earth Living is here to help sort out the real, time-
honored, and scientifically backed practices that yield 
results — whether it’s perfectly baked whole-grain bread, a 
better night’s sleep, or an easy and productive herb garden.  

	 NATURAL HEALTH

	 FOOD AND RECIPES

	 ORGANIC GARDENING

	 HEALTHY HOMES

E D I T O R I A L  M I S S I O N



Convergent Media: 
Your Ultimate Marketing Solution 
We provide a full-scale marketing service that can research and respond to the 
questions and challenges facing your business. Our Convergent Media Team has 
its eye on the future, as each new day is chock-full of opportunities spanning a 
vast, multilayered consumer landscape.

That’s where convergent media comes in — it’s a practice that anticipates and 
embraces the ever-changing ways your target audience consumes information. 
How will you make your story count? Where should you position your message? 
From engaging online platforms and social media to event marketing and 
sampling, we go beyond the page to activate all the channels that best suit your 
story. Let us design an expertly tailored promotional package that maximizes 
your ROI. With our sister publications combined, you can reach a total audience 
of more than 13 million.
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FOOD IN SEASON

䌀氀漀瘀攀爀  挀漀瘀攀爀  挀 爀漀瀀 愀琀  䘀爀攀礀  漀爀最愀渀 椀挀  瘀 椀渀攀礀愀爀搀 Ⰰ 刀攀搀眀漀漀搀 嘀愀 氀 氀攀礀Ⰰ 䌀愀 氀 椀 昀漀爀渀 椀愀 ⸀

㠀　　⸀㜀㘀　⸀㌀㜀㌀㤀 ጠ 䘀爀攀礀圀椀渀攀 ⸀挀漀洀⼀渀攀愀爀ⴀ礀漀甀

䘀刀䔀夀 嘀 䤀一䔀夀䄀刀䐀匀

匀栀愀爀攀 愀 最氀愀猀猀 漀昀 爀攀愀氀 漀爀最愀渀椀挀 眀椀渀攀 昀爀漀洀 䄀洀攀爀椀挀愀ᤠ猀 昀椀爀猀琀 漀爀最愀渀椀挀 眀椀渀攀爀礀⸀  伀爀 最椀瘀攀 愀 最椀昀琀 漀昀 伀爀最愀渀椀挀 圀椀渀攀 䌀氀甀戀 洀攀洀戀攀爀猀栀椀瀀℀ 圀攀 戀攀最椀渀 眀椀琀栀 昀椀渀攀 漀爀最愀渀椀挀 最爀愀瀀攀猀 愀渀搀 昀椀渀椀猀栀 眀椀琀栀 渀漀 愀搀搀椀琀椀瘀攀猀⸀  吀栀攀 戀攀猀琀 漀昀 洀漀搀攀爀渀 愀渀搀 琀爀愀搀椀琀椀漀渀愀氀 眀椀渀攀洀愀欀椀渀最⸀

伀爀最愀渀椀挀 ☀ 䈀椀漀搀礀渀愀洀椀挀  圀椀渀攀글

Circle #8; see card pg 65

1 cup short-grain brown rice
2½ cups water, divided
3 tablespoons minced ginger
2 cloves garlic, minced
Juice of 1 lemon
½ cup tahini 
¼ cup tamari (or soy sauce)
¼ cup olive oil
½ teaspoon fine salt 
4 cups various garden and forest 

greens, such as spinach and kale Fine salt, to taste

1 ripe avocado, peeled, pitted,  
and chopped 

FOR TOFU (OPTIONAL):
3 tablespoons olive oil
14 ounces non-GMO tofu, cubed  

and drained
1 teaspoon coarse sea salt
Generous grinding of black pepper 

1. Place rice and 2 cups water in a 
medium pot and bring to a boil. Place lid firmly on pot, reduce heat, and simmer for 45 minutes. Keep lid on, remove from heat, and allow to rest for 10 minutes. Fluff with a fork before serving. 

2. While rice is cooking, place ginger, garlic, lemon juice, tahini, tamari, olive oil, salt, and remaining water in a quart canning jar. Tightly screw a lid and ring onto jar, and shake vigorously until well-mixed. Set aside. 
3. If including tofu, place olive oil in a 

pan and allow it to come to temperature over medium to high heat. Add tofu, and season with salt and pepper. Toss occasionally to ensure an even fry on all sides. When golden-brown and slightly crisped, remove from heat. Set aside.4. When rice is in its 10-minute resting period, chop selected greens and steam in a shallow sauce pan with a lid and a few splashes of water. Lightly salt to taste. 5. To combine these elements for 
presentation, find a generously sized serving bowl. Put rice on bottom, then cover with wilted greens, spread tofu (if using) atop greens, then sprinkle chopped avocado atop tofu. Drizzle dressing over ingredients, and serve warm. If dressing clots, add a tablespoon of warm water and shake. 

Kate MacLean is a writer, farmer, and mother in central Vermont. She’s currently developing a children’s book with her sister about the farm on which they both live, and the silly animals that keep them working from dawn ‘til dusk.
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FOOD IN SEASON
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|  RECIPES  |

EARLY SUMMER QUINOA

This dish is inspired by a similarly green-

pasted grain from Yotam Ottolenghi’s 

seminal Plenty. Here, we offer a gluten-free 

and more budget-friendly version. If you 

serve the quinoa by itself, then be sure to 

add the cheese. If served as a side, however, 

it would go nicely without. Be inspired and 

flexible with this recipe. Experiment with 

whatever herb combinations the early 

summer garden has to offer; easily swap 

the pumpkin seeds for another seed of 

choice, or replace them with any chopped 

and lightly roasted nut. Feta or a crumbly 

blue cheese would also work nicely if 

chevre is unavailable. Yield: 4 servings.

1 cup quinoa

2 cups water

1 medium yellow onion, thinly sliced

1 tablespoon plus ¼ cup  

olive oil, divided 

½ teaspoon salt

½ teaspoon ground cumin

1 cup finely chopped cilantro

1 cup finely chopped basil

½ cup finely chopped mint

½ cup finely chopped parsley

½ teaspoon sea salt  

(or another coarse equivalent)

1 cup shelled spring peas

½ cup toasted unsalted pumpkin seeds 

1 cup crumbled chevre (optional)

1. Rinse and drain quinoa and place in a 

medium pot with water (add a pinch of salt 

if desired). Bring to a boil. Cover, reduce 

heat to low, and simmer until all water has 

been absorbed, about 15 to 20 minutes. 

2. While quinoa is cooking, lightly fry onion 

in 1 tablespoon olive oil in a skillet over 

medium heat. Mix in salt and cumin when 

onion is golden and soft. Set aside. 

3. To make green paste, combine herbs, 

remaining olive oil, and sea salt in a 

separate bowl, and mix well. 

4. When quinoa is done, remove from heat 

and fluff with a fork. Add cooked onions 

and paste to the quinoa, and mix gently  

to combine. 

5. Allow to cool, and then stir in peas. Top 

with pumpkin seeds and cheese (if using). 

GREEN GODDESS BOWLS

Inspired by the local vegetarian food temple 

Life Alive of Cambridge, Massachusetts, this 

dish is a perfect base to highlight any of the 

fresh and green vegetables coming out of 

the garden. In place of the spinach and kale, 

you can use dandelion greens, chard, ramps, 

fiddleheads, arugula, asparagus, or any other 

green you have on hand. The avocado is 

by no means requisite, but it does add an 

additional and welcomed creaminess to the 

dish. If this will be a main course, include the 

tofu for added nutrition. If serving as a side 

dish, omit it. Yield: 4 servings.

+          Meal 
Matchmaking  
This Early Summer Quinoa recipe 

pairs well with a non- or  

lightly oaked sauvignon blanc. 

Sauvignon blanc is sublime  

with vegetarian entrees. With its 

zippier tartness and acidity,  

this wine mirrors the texture of the 

ingredients in the quinoa  

dish and emphasizes the fresh 

herbs. Sauvignon blanc is also  

one of the few wines that pair well 

with fresh chevre. 

                                     
                        

www.FreyWine.com/Wines

Dandelion greens are one of 

several alternatives if you want 

to replace the spinach and kale 

in the Green Goddess Bowl.
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  SPONSOR A SIDEBAR 
Sponsored content links your expertise 
to our authoritative articles, placing 
your brand and services in a place 
that feels like a seamless and logical 
extension of our editorial pages.

P R I N T  I N T E G R AT I O N

Engage Readers to Build Trust 
Health-conscious readers who seek natural, holistic solutions trust our titles to provide 
detailed information on the tools, skills, and techniques that facilitate their mission. Our print 
offerings give brands the opportunity to showcase their leadership in their fields of expertise. 
Whether you piggyback on an existing article with a sponsored sidebar, provide pages of 
detailed information with an advertorial, or feature your product line alongside our editor 
picks, print placement guarantees performance. As part of our convergent media strategy, we 
lend added credence to your story by shining an authoritative spotlight on your brand.

  CONTENT MATCHING 
Add your brand’s message to the conversation 
naturally with product recommendations 
nestled into actual articles combined with key 
complementary ad placement.
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Biophilic design also lauds the 
calming effects of water elements. 
Aquariums and fountains are easy-to-
install features that can turn your space 
into a true sanctuary. The presence of 
water has been found to lower blood 
pressure and heart rate, boost memory, 
and increase feelings of tranquility. 

Straight lines and harsh aesthetics 
are in direct opposition to the curved 
shapes and complex patterns we find 
in nature. Humans are drawn to the 
curved shapes and forms of waves, 
whirlpools, flowers, and seashells, and 
benefit from their presence even when 
used decoratively as motifs. 

Biophilic design advocates for 
softening up hard edges. You have 
plenty of opportunities to embrace 
natural patterns in your home, such as 
with fabrics, carpets, wallpaper designs, 
billowy curtains, and spiral accents 
(such as a braided rug). If the sight 
of a flowered comforter doesn’t do it 
for you, consider natural fabrics, such 
as silk and cotton. Texture is also an 
essential part of the conversation, as it 
replicates nature. Simply include wood, 
stone, or cork in your design. Your 
space; your preference. 

Let There Be (Natural) Light 
Physiologically, we’re still in sync 

with Mother Nature’s cycles. This 
connection causes a response to the 
changing sunlight: yellow light in the 
morning, blue at midday, and red in 

the evening. A lack of exposure to 
the different cycles of light affects our 
energy levels and overall well-being. 

To sync up with the natural cycle, 
consider changing the lighting in your 
home. One possibility is circadian 
lighting systems, which maintain 
alignment with the body’s natural 
cycles. Philips SceneSwitch lighting, 
available at Home Depot or Amazon, 
is one of the cheapest options on the 
market at the moment. Start with small 
adjustments so as to not overwhelm 
yourself with this drastic change. In 
the morning, bright white LED lights 
are your best friend. In the evening, 
however, you may want to consider 
using softer amber night lights. 

Natural lighting still has the 
most direct effect on our circadian 
rhythms, so maximizing daylight 
will help enhance visual comfort in 
your home while also reducing your 
heating bills. Mirrors can be another 
great help by strategically reflecting 
sunlight in small spaces. What you 
don’t want, according to Browning, 
is uniform distribution of light or 
extreme differences that cause a glare 
or discomfort. 

Give It a Chance,  
It’ll Grow on You 

Just as nature is seasonal, forever 
changing, so too are our own 
preferences. Continue to let your 
natural environment inspire you. 
Remember, the goal of biophilic 
design is to refresh and restore us, 
not to add more stress to our lives! 
Start small, rather than feeling 
discouraged by the gap between 
where you are and where you want 
to be. Allow yourself to be creative 
choosing shapes, colors, and textures, 
says van Vliet. Biophilic design 
elements can help you feel happier 
inside your home. Just don’t make 
your personal sanctuary so inviting 
that you forget to go outside! 

Hannah Chenoweth is a Baltimore-based 
writer who enjoys covering holistic health 
and wellness. Feel free to connect with her on 
www.HannahChenoweth.com.Pa
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|  SPONSORED  |

Kind and Clean  
Don’t wait until you see a bug or 
mouse in the house; prevent  
unwanted pests before they move in! 
Pest proof your home in 3 steps: 

1 CLEAN UP – get rid of clutter rodents 
and insects may hide behind or under 
like stacks of papers, boxes, etc.

2 SEAL UP – seal entry points like  
gaps around door and window frames. 
Check dryer vents, electric panels,  
and the building’s foundation for cracks 
or openings.

3 DETER – place plant-based  
pest repellent in pest prone areas  
to drive them back outside and  
keep them out. Use in kitchens,  
pantries, closets, attics, basements, 
garages, and more.

Natural pest repellent may  
compliment your home design.  
Ideas and inspiration at earthkind.com.

44-49 BiophilicDesign.indd   49 2/21/19   4:04 PM
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Now available at garden retailers

From the introducers of the Knock Out® Family of Roses, comes Drift®, a breakthrough collection of groundcover roses. These repeat-blooming, compact roses are perfect for any size garden and are easy to grow. 
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low-growing
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Closing Dates
Spring 2020
Ad close: 1/10/20
Materials due: 1/15/20
Sub. copies ship: 3/3/20

Summer 2020
Ad close: 5/8/20
Materials due: 5/13/20
Sub. copies ship: 6/15/20

Fall 2020
Ad close: 7/31/20
Materials due: 8/5/20
Sub. copies ship: 9/7/20

Winter 2020
Ad close: 11/6/20
Materials due: 11/11/20
Sub. copies ship: 12/14/20

  MAKING CONNECTIONS 
Convergent media is the next frontier in your marketing strategy, and getting your brand in the 

pages of Mother Earth Living is one tried-and-trusted component. You can join the conversation 
and make an impact in a variety of ways, and that includes traditional print advertising. Our 
readers are informed, engaged, and enthusiastic about our brand and its mission.

The flavor of pine varies depend-ing on the species and the time of year the needles are harvested. The needles have an astringent, “pucker-ing” effect, similar to strong black tea, and a slightly resinous flavor. Some pines possess a mineral tang reminiscent of seawater. Some have needles that are quite sour, especially in spring. After proper identification, chew on a bit of the needles to get an idea of how the various pine species in your area measure up.  
Harvesting PineYou can harvest pine needles any-time they’re needed, but the fresh springtime tips are more pleasant in taste than older needles. Cut the tips 

off the branches using garden scis-sors or shears, and dry in baskets. Harvest the bark in spring, pref-erably from a tree that needs to be thinned or has fallen in a storm. Or collect a 3- to 4-inch-diameter branch from a tree, which will leave only one wound. Remove and com-post the outer bark, and scrape the medicinal inner bark free from the wood. Dry on a screen or in a loose-weave basket. 
When you go on hikes or camp, look for freshly dried, amber-hued pine resin on living pine trees. It’s easiest to harvest when the golden pitch is dry but not super brittle or black. Using a sharp knife, cut the pitch directly into a small jar, leaving 
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Plant-based masks,enriched with botanicals,vitamins and antioxidants, leave behind healthy,youthful and radiant- looking skin.

dermae.com

Unmask your 
natural 
beauty!

Circle #7; see card pg 65

To accurately identify Pinus, look for the characteristic 2 to 5 needles growing together in a bundle, coupled with familiar pine cones.
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FOOD PRESERVE

by farmers, in order to feed the poor. 

The practice of charity during harvest is 

referenced in the Quran and in ancient 

rabbinic literature, too. Until the late 

18th century, landless citizens in Europe 

(of which there were many) were given 

legal protection to glean, and the process 

was immortalized by many well-known 

artists, from Vincent van Gogh to Jean-

François Millet. 

In the latter half of the 20th century,  

it was not uncommon for farmers,  

restaurants, and supermarkets to prohibit 

the practice of gleaning, as they feared 

liability and the risk of prosecution if 

someone were to get ill from this  

discarded food. Picture city dumpsters 

painfully full of good produce and day-

old bread, but soup kitchens packed  

with citizens going hungry. Fortunately, 

the Bill Emerson Good Samaritan Act  

of 1996 greatly reduced the liability 

potential donors could carry from  

food donations. Today, only actions of 

intentional and gross negligence can be 

prosecuted. This has reawakened the 

gleaning culture and has led to popular 

offshoots, such as dumpster diving. 

Gleaning organizations work directly 

with everyone in the food supply chain. 

They may team up with volunteers to 

pick apple drops from large orchards, 

or work with supermarket managers to 

arrange to pick up food that has passed 

its sell-by date but is still good. Through 

a network of local food pantries, they 

distribute the food to those who live in 

food deserts.  
While these gleaning organizations 

are admirable, they’re a small trickle 

in the endless stream of food waste. 

Individuals must work to divert the 

needless waste at home, and when they 

do, they’ll happily find it’s in their best 

USDA CERTIFIED ORGANIC

LEAPING BUNNY CERTIFIED

NO HARSH CHEMICALS

SUSTAINABLE BOTTLES
!

everything you want, 

nothing you don’t.

Celebrating 10 years of crafting 

quality cleaners + detergents. 

www.greenshieldorganic.com

Circle #9; see card pg 65

40% of the 
food produced in 
the U.S. is wasted 

by Americans  
every year.
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  DIGITAL ARTICLES AND NEWSLETTERS 
Our digital articles and newsletters bring together compelling information that 
specifically addresses our audience’s needs along with calls to action from your 
brand in the form of web ads and beyond!

D Y N A M I C  D I G I TA L  A C C E S S

Reach Your Target Audience 
with Pinpoint Accuracy 
Stay front and center as the consumer market evolves 
online! A slew of proven and professional wordsmiths, 
videographers, and designers will work with you on 
every campaign. We are full-time storytellers — it’s 
the heart and soul of what we do. Let’s tell your story 
together, so that your message is carefully tailored to 
speak to the concerns and sensibilities of our loyal online 
followers. Plus, we can follow up with custom analytics to 
enhance your audience development. We are here to pair the 
right message with the right medium: podcasts, sponsored digital 
articles, customized emails, and beyond …

  DEDICATED EMAILS 
Digitally target your email delivery 
to a dedicated audience or work 
with us to build a topical, one-of-
a-kind newsletter that will drive 
traffic to your business. 
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Check out
our sister site at

Herbs.MotherEarthLiving.com

(
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of podcast listeners are more 
likely than not to consider buying 
an advertised product*

Podcasts Are on the Rise —
Where Are You? 
Consumers are always on the go — and podcasts go 
with them! Active listeners tune in to be informed 
and inspired at the office, in the gym, during that 5 
o’clock commute, and beyond! Heirlooms & Herbals 
is a biweekly program produced in conjunction with 
Mother Earth Living that explores a new herb each 
episode. Speak directly to curious and discerning 
consumers interested in fortifying their health with 
natural, organic products. Listeners hear your message 
introduced by our host, so it feels naturally nestled into the 
conversation. Plus, that message can be accessed for years to 
come in our archive — it’s advertising without an expiration date.

As a bonus, when you join forces with Heirlooms & Herbals, you’ll 
automatically join the Mother Earth News Network — a vast podcast community 
with over 300,000 downloads and counting. This is your chance to be heard 
and make an impact in the digital age with the authority of a major brand and 
the specificity of a niche market.

www.MotherEarthNews.com/podcast/Heirlooms-and-Herbals

54%
*Edison Research and Triton Digital, 2019
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Build Your Community 
Our brands have always shared dynamic content with engaged 
communities — wherever they are. Social media is an interactive network 
where consumers are collaborators: They shape the conversation and 
influence their communities. By using content to inspire conversation, our 
convergent media packages build an immediate network around your 
products. Whether on Facebook, Pinterest, Instagram, Twitter, or YouTube, 
real-time discussion about your brand creates instant connections — and 
those connections lead to attitudes and behaviors that generate awareness 
and sales. Tell your story to the discerning influencers who will “like,” “pin,” 
and “share” your message with like-minded consumers.  

  SOCIAL MEDIA EXPOSURE  
Sponsor pins, contests, and other content on 
Instagram, Pinterest, Facebook, and beyond. 
Word of mouth increasingly relies upon 
popular social media sites and apps as found 

on smartphones and mobile devices.

  INTERACTIVE VIDEO POSTS  
Maximize engagement with sponsored content via live video streaming, 
product demonstrations, and special guest collaborations. 
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C O N S U M E R  E V E N T S

Meet Passionate Consumers
at Our Hands-on Events!  
Mother Earth Living is an integral part of the Mother Earth News Fair, which produces 
interactive events all over the United States for discerning and engaged consumers 
invested in sustainable living and rural traditions. Attendees are looking for natural 
health products, organic food, heirloom-variety seeds, gardening and farm supplies, 
renewable energy systems, and much more. Mother Earth Living even hosts its own stage 
for presentations, demos, and more! 

Live events target people in our hands-on 
demographic, who come ready to learn about the 
best practices and products on the market. Our 
events provide hundreds of expert workshops and 
memorable product demonstrations. Strategic 
exposure at these events will build your brand’s 
credibility with our active audience while integrating 
your brand into the foundation of a memorable 
experience.

We invite all participating businesses to get interactive! 
Have an interesting idea to engage audience 
members? Submit it for a chance to be 
included as a featured demonstration!

2020 SCHEDULE*

*More dates and locations to be announced. While unlikely, dates and locations are always subject to change. www.MotherEarthNewsFair.com

  AUDIENCE ENGAGEMENT
The Mother Earth News Fairs are fun-filled, family-oriented 

sustainable lifestyle events that feature hundreds of practical 

workshops from leading authorities.
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Belton, Texas
Feb. 15-16

Nashville, Tenn.
May 16-17

Polyface Farms —  
Swoope, Va.
July 17-18

Seven Springs, Pa.
Sept. 25-27
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We require all print ads to be supplied electronically to the following specifications:

PRINT FILE FORMATS: PDF/X-1a files or InDesign CS files are preferred. Do NOT send 
low-res PDFs. 

Other acceptable files include Photoshop Tiffs and Illustrator EPS files (no Tiff-It, JPEG 
or GIF files, please). Send all support files that are incorporated into your ad (e.g., fonts, 
logos, images, etc.).  All images must be at least 300 dpi.  When submitting EPS files from 
Adobe Illustrator, be sure to convert all text to outlines before saving the file.  We cannot 
accept TrueType fonts. Please note:  All native files will be converted to PDF/X-1a files, 
and the publisher does not guarantee exact replication. 

All colors must be in CMYK format: no RGBs, Pantones, or spot colors.  Any ads  
with noncompliant colors will be converted to CMYK, and color accuracy cannot  
be guaranteed.  

Thin lines, fine serifs, and medium to small type should be restricted to one color and 
not reversed. As a guideline, reverse type and line art should not be less than .007” 
(equivalent to a 1/2 pt. rule) at the thinnest part of a character or rule.

Rich blacks should not exceed 280% and 100% is recommended for the black channel. 
Using 4-color black type on small type is not recommended. 

SUBMITTING MATERIALS: 
Email: Ads (no larger than 10 megabytes) can be emailed to 
adsupport@ogdenpubs.com. (Only PDF/X-1A files are acceptable for production.) 

Hightail FTP site:
•	 Visit www.Hightail.com.
• 	Enter recipient email address: 

adsupport@ogdenpubs.com and your email address.
•	 Select file and send it.

Ogden FTP Site:
•	 Install FTP software on your computer (www.filezilla-project.org).
•	 Log on to FTP address ftp.oweb.net.
•	 Enter login: ogdenpubs-guest (lower case).
•	 Enter Confidential Password: t017pa (lower case).
•	 Upload file/files in the Mother Earth Living folder within the ADS_IN folder. 
• 	 Email adsupport@ogdenpubs.com or fax a hard copy to (785) 274-4316  to let us 

know the file has been uploaded with information about the software used. 

Please note that any files sent through email or FTP must be compressed. Please verify 
receipt of all emailed/FTP ads. 

CD-ROM or DVD: Submit ads on a Macintosh-formatted CD-ROM or DVD. They must be 
accompanied by an accurate digital proof. 

All ads are electronically archived for two years.  Materials not in compliance with our 
published requirements will be accepted only at the publisher’s discretion.  Additional 
production work for materials that do not meet our specifications may be billed at 
prevailing rates.

Image area of all full bleed ads must 
extend 1/8" minimum beyond trim.  
Live area must have 1/4" allowance from 
trim on all four sides. 2-page spreads 
should have live area 1/2” in from the 
trim on all 4 sides and gutters.

Full page trim size:   8” x 10.5”
Half page trim size:   8” x 5.25”

Full page	 7.5" x 10"
Full page with bleed	 8.25" x 10.75"
2 pg spread, bleed	 16.25" x 10.75"
1/2 pg spread, bleed	 16.25" x  5.25"
1/2 pg horizontal	 7" x  4.5"
1/2 pg horizontal, bleed	  8.25” x 5.375”
1/2 pg island	 4.5" x  7"
2/3 pg vertical	 4.5" x  9.75"
1/3 pg vertical	 2.125" x  9.75"
1/3 pg square	 4.5" x  4.5”
1/6 pg vertical	 2.125" x  4.5"
1/6 pg horizontal	 4.5" x  2.125"
1/9 pg	 2.125” x  3”
1/12 pg	 2.125" x  2.5"
2 inches	 2.125” x  2”
1 inch	 2.125” x  1”

PRINT AD SPECIFICATIONS

ONLINE AD SPECIFICATIONS
RUN-OF-SITE ADVERTISING:
Leaderboard (728 x 90)
Skyscraper (160 x 600)
Double Skyscraper (300 x 600)
Jumbo Box (300 x 250)
NEWSLETTER ADVERTISING:
Banner Ad (468 x 60)
Skyscraper (160 x 600)
Jumbo Box (300 x 250)
Text Ad — logo (150 x 150) + 50 words
MOBILE ADVERTISING:
Banner (300 x 50)
Jumbo Box (300 x 250)

FILE SIZE: 40kb or less at 72 dpi
ACCEPTED AD FORMATS:
GIF, GIF89, Animated GIF, JPEG. All ads should 
include a click-through URL. All ads may include 
an alternate text description.
(Website only) HTML/JavaScript (DHTML). 
Locally hosted on ad servers, these HTML 
and JavaScript ads can consist of text, images, 
pull-down menus and/or formats.
VIDEO ADVERTISING FORMATS:
.mp4 or .wmv; 4:3 aspect ratio

DIGITAL MATERIAL SUBMISSION: Send all ads to: adsupport@ogdenpubs.com. Within the email please
note the following: Company name, contact name, contact number, website the ad will be running on 
and expected start date.

2020 Specifications
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