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Utne Reader (20 issues per month)

Join the “in-the-know” audience with Utne’s Emerging Ideas.
Topics include: environment, spirituality, politics, arts,
media, science and technology, great writing.

Rates: $260 per ad or $520 for all 3 ad positions

Average opt-in subscribers: 29,421

Mother Earth News (5 categories - 10 issues per month)
Use Mother Earth’s unique insight to reach subscribers
interested in DIY skills and projects, food and gardening,
simple living and country skills, green energy and great
homes, and health and environment. Available for entire
month or by category.

Rates: $1,500 per ad or $3,000 for all 3 ad positions

Average opt-in subscribers: 288,469

Natural Home and Garden (weekly)

Target homeowners looking to green their living spaces.
Each issue offers news, gardening tips, recipes, blog teasers
and more. Available for entire month or by issue.

Rates: $500 per ad or $1,000 for all 3 ad positions

Average opt-in subscribers: 51,986

The Herb Companion (weekly)

Connect with the growing herbal market! This newsletter
features recipes, gardening tips, new natural health research
updates from the American Botanical Council, and more.
Available for entire month or by issue.

Rates: $260 per ad or $520 for all 3 ad positions

Average opt-in subscribers: 65,311

Specifications

SIZES FOR E-NEWSLETTER ADVERTISING:
Banner Ad (728 x 90)
Skyscraper (160 x 600)
Text Ad with logo (150 x 150) + 50 words

CURRENTLY ACCEPTED AD FORMATS:
GIF, GIF89, Animated GIF, JPEG
All ads should include a click-through URL.
All ads may include an alternate text description.

FILE SIZE:
File size of 40kb or less @ 72 dpi

MATERIAL SUBMISSION:
Send all ads to bhurwitz@ogdenpubs.com.
Within the e-mail please note the following:
Company name, contact name, contact number, date and
name of newsletter.

AdInfo@OgdenPubs.com ‘ (800) 678-5779
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