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Put your products in front of women whose passionate desire to live a healthy, 
sustainable lifestyle permeates every aspect of their lives, from responsibly 
made household décor to organic cotton clothing, from heirloom vegetable 
seeds to natural foods. Natural Home & Garden ‘green addicts’ use their high 
household incomes to purchase energy-efficient household gadgets, organic 
foods, herbal supplements, natural cosmetic and beauty products, and eco-
friendly paint and flooring. Our readers are dedicated to ensuring their 
household furnishings and décor are chemical-free, to locating the latest natural 
health solutions, and to helping their local communities and environments 
through gardening, landscape design and community engagement. These 
women learn about the best options and make purchasing decisions based on 
the ads and articles in Natural Home & Garden. These buyers put their money 
behind their principles – more than three-fourths are willing to pay more 
for environmentally friendly products. From inspirational and informative 
articles on creating tasty meals with organic ingredients to spotlights on the 
best new green products, Natural Home & Garden helps them live the life they 
want – sustainable, healthy and sophisticated.

Natural Home & Garden

The Authority on
 green lifestyle and design
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natural home & Garden readers live richly, 

appreciate beauty and strive to 

lighten their environmental 

footprint. They are trendsetters and 

truth seekers. They are highly 

affluent, motivated, engaged, 
creative, generous, curious and 

have a passion for a life well-lived. 
Natural Home & Garden readers make home improvements with eco-friendly products.
	 Q  60% plan to purchase eco-friendly lighting
	 Q  55% plan to purchase eco-friendly paint
	 Q  50% of readers plan to purchase eco-friendly bedding/bath (towels, comforters, sheets)
	 Q  23% plan to purchase solar panels
	 Q  29% plan to purchase efficient windows & doors

Natural Home & Garden readers eat healthy and pay attention to their nutrition.
	 Q  89% cook from scratch
	 Q  82% use herbs for cooking
	 Q  86% are willing to pay more for organic food 
   Q  84% feel it is important to use cosmetics or personal care products with natural or organic ingredients

Natural Home & Garden readers love to get their hands dirty.
	 Q	 46% plan to buy planters for container gardening
	 Q	 44% plan to buy gardening tools
	 Q	 86% get their gardening information from Natural Home & Garden magazine

Natural Home & Garden readers own animals.
	 Q	 77% own a pet as a companion
	 Q	 70% own cats and/or dogs
	 Q	 21% use herbal/natural products on their pets 
 
 

		  Source: 2011 Reader Study
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SUSTAINABLE HOMES From gracious green remodels to cutting-edge new construction, Natural Home & 
Garden showcases the best of beautiful, conscientious homes. Gardens Hot new garden techniques and 
designs – because gardens are an integral part of a natural home. Decorating Inspirational, informative articles 
that help readers transform their inner sanctums. FOOD AND NUTRITION Recipes and meal plans using 

in every issue
CLICK HERE TO VIEW THE 2012 EDITORIAL CALENDAR

http://www.naturalhomeandgarden.com/2012EC.aspx
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seasonal, sustainable ingredients and elegant, natural party ideas. HEALTH Easy-to-digest information on products, 
supplements and habits for healthy homes and families. BEST FOR A spotlight on the best green products, 
resources and ideas.



AdInfo@OgdenPubs.com   (800) 678-5779                                                                                                                       

TESTIMONIALS

“In late 2009, Elmira Stove Works launched a new line of high-efficiency clean-burning cookstoves across 
North America. We chose MOTHER EARTH NEWS and Natural Home & Garden magazine as the cornerstones 
of our consumer media campaign, based on your publications’ demographics and psychographics, and on 
the level of engagement your readers have with these books.

“The results have been nothing less than outstanding. Over a third of our total mailed-in consumer inquiries 
last year came from these two books alone, although they represent a much, much smaller portion of our 
total media budget. Our commitment to MOTHER EARTH NEWS and Natural Home & Garden has already 
been made for 2011, and we anticipate working with both books for years to come.”
					                              — TONY DOWLING, Business Development Manager
                                                     						                ELMIRA sTOVE wORKS 

“Natural Home & Garden was our very first venture into national marketing ... and to date, it is by far the 
most consistent source for productive leads of any advertising we have done.  Most of all the staff at 
Ogden Publications is truly devoted to a ‘greener future’ for the planet.  THAT makes all the difference 
to American Clay when we choose an advertising venue.  They are extraordinary.”
						            — carol sorensen-baumgartel, CVO/Co-Founder
			        						             AMERICAN CLAY ENTERPRISES

“Combining print advertising in Natural Home & Garden with online in MOTHER EARTH NEWS, we’ve 
reached a broad-but-targeted market segment and reached out to prospects in the media they 
prefer, be it traditional print or electronic.  The flexibility the Ogden group offers has really helped 
us zero in on our customers.  The ads have definitely boosted our online traffic.”
				           — Amy Campbell, Marketing and Representative Support Manager		
                                  							              Riverbend Timber Framing

“Natural Home & Garden is an important component in our overall advertising strategy. The 
magazine’s intelligent, engaging health and wellness content helps us connect with the right 
audience, and the staff is always wonderful to work with.”
				                                      — TODD PAULI, Marketing Communications Director		
                                  							              			   now foods

  

Why advertisers depend on
Natural Home & Garden
Because every article, photograph and column in the magazine motivates 
readers to buy products – yours!
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Subscriptions:	 31,600
Single Copy Sales:	 22,400
National Paid Circulation: 	 54,000    
Source: Jan-June 2011 Publisher’s Own Data

Total Print Audience: 127,980
Source: 2011 Custom Study 

Total Audience: 318,938
Source: 2011 Custom Study

 
Average Age                                                              48 
Average HHI                                                   $103,882
Average Value of Owned Home                   $253,611

Audience Demographics

  Source: 2011 Custom Study, American List Counsel, Compete.com

	 % of readers

Gender	
Men	 17.8%
Women	 82.2 %
	
Education	
Attended/graduated college 	 80.4%

Graduated college plus	 36.6%
Attended college	 17.9%
Post graduate	 25.9%

	
Age	
18-24	 10.4%
25-34	 15.3%
35-44	 19.8%
45-54	     17.3%
55-64	 20.5%
65-85	 16.7%
	
Marital Status	
Never married	 13.3%
Now married/committed relationship	 70.8%
Separated/widowed/divorced	 15.9%
	

	
                                                                                     	

                                                                                   % of readers

Home	
Home owned	 91.2%
Home value: $500,000+	 13.7%
Home value: $200,000-$499,999	 25.3%
Home value: $100,000-$199,999	 42.1%
Home value: $50,000-$99,999	 16.8% 
Home value: Less than $50,000	 2.1%

HHI	
HHI $100,000-$300,000	 32.5%
HHI $60,000-$99,999	 31.5%
HHI $30,000-$59,999	 25.7%
HHI $10,000-$29,999	 10.3%

area of residence	
County size A	 1.8%
County size B	 22.1%
County size C	 21.2%
County size D	 54.9%
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PUBLICATION TRIM SIZE
8 1/8" x 10 5/8"

PERFECT BINDING
Image area of all full bleed ads must extend 1/8" minimum 
beyond trim.
Live area must have 1/4" allowance from trim on all four sides.

Ad types	Size s	

Trim size	 8 1/8" x 10 5/8"	

Full page	 7 7/8" x 10 3/8"	

Full page with bleed	 8 3/8" x 10 7/8"

2 page spread	 17" x 10 3/8"	

2 page spread, bleed	 17 1/4" x 10 7/8"

1/2 page spread	 17” x 	4 3/4"

1/2 page spread, bleed	 17 1/4"  x 5”

2/3 page vertical	 4 3/4" x  9 3/4"	

1/2 page digest	 4 3/4" x  7 1/4"

1/2 page vertical	 3 1/2" x  9 3/4"	

1/2 page horizontal	 7 1/4" x  4 3/4"	

1/3 page vertical	 2 1/4" x  9 3/4"	

1/3 page square	 4 3/4" x  4 3/4"	

1/6 page vertical	 2 1/4" x  4 3/4"	

1/6 page horizontal	 4 3/4" x  2 1/4"	

1/12 page	 2 1/4" x  2 1/4"

1/2 Horizontal

1/6
Vertical

1/3
Square

Full Page

2/3
Vertical

1/2 Digest

1/3
Vertical

1/6 Horizontal 1/12
Page

1/2 Spread

AD SIZES

2012 Issue and Closing Dates

Issue Date	 Ad Close	 Materials Due	 On Sale Date
Jan/Feb 2012	 Oct 19, 2011	 Oct 26, 2011	 Dec 13, 2011
Mar/Apr 2012	 Dec 16, 2011	 Dec 22, 2011	 Feb 14, 2012
May/June 2012	 Feb 17, 2012	 Feb 23, 2012	 Apr 10, 2012
July/Aug 2012	 Apr 18, 2012	 Apr 26, 2012	 June 12, 2012
Sept/Oct 2012	 June 15, 2012	 June 22, 2012	 Aug 14, 2012
Nov/Dec 2012 	 Aug 17, 2012	 Aug 24, 2012	 Oct 16, 2012

Published bimonthly (six times a year).

Print
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a.	 �Advertisers may not cancel orders for, or make changes in, advertising after 
the closing dates.

b.	 Publisher reserves the right to charge advertiser the cost of produc- 
	 tion and film work.
c.	 All insertion orders are accepted subject to provisions of our current  
	 rate card. Rates are subject to change upon notice from the  
	 publisher. Should a change in rates be made, space reserved may  
	 be cancelled by the advertiser or its agency at the time the change  
	 becomes effective without incurring short-rate charges, provided  
	 the advertisements published to the date of cancellation are consistent  
	 with the appropriate frequency or volume rate. Cancellation of space  
	 reservations for any other reason in whole or part by the advertiser  
	 will result in an adjustment of the rate (short-rate) based on past  
	 and subsequent insertions to reflect actual space used at the earned  
	 frequency or volume rate in that contract year.
d.	 All contents of advertisements are subject to publisher’s approval.  
	 Publisher reserves the right to reject or cancel any advertisement,  
	 insertion order, space reservation or position commitment at any  
	 time without cause. Publisher reserves the right to insert the word  
	 “advertisement” above or below any copy.
e.	 The publisher will not be bound by any conditions, printed or  
	 otherwise, appearing on contracts, orders or copy instruction, that  
	 conflict with set policies.
f.	 Advertisements received after closing date will not have the privilege  
	 of OK or revision by the advertiser or its agency.
g.	 �Failure to make the order correspond in price or otherwise with the rate 

card is regarded as a clerical error, and the advertiser will be billed under the 
terms of the schedule in force without further notice.

h.	 All advertising is published upon the understanding that the  
	 advertiser and the agency assume full and complete responsibility  
	 and liability for advertising submitted, printed or published.
i.	 The liability of the publisher for any error for which the publisher  
	 may be held legally responsible will not exceed the cost of the  
	 space. The publisher specifically assumes no liability for errors in the  
	 key numbers or in type set by the publisher.

 	�  All advertising insertion orders are accepted subject to the condition 
that the publisher should have no liability for failure to execute accepted 
advertising orders because of acts of God, governmental restrictions, fires, 
strikes, accidents or other occurrences beyond the publisher's control 
(whether like or unlike any of those enumerated herein) that prevent the 
publisher from partially or completely producing, publishing, or distribut
ing Natural Home and Garden or Natural Home and Garden Online. 

Copy and Contract Regulations

Send all materials to:
Advertising Department
Ogden Publications, Inc.
1503 SW 42nd Street
Topeka, KS 66609
e-mail: bhurwitz@ogdenpubs.com
(800) 678-5779

We require all ads to be supplied electronically to the following specifications:

File Formats: PDF/X-1a files or Adobe InDesign CS files are preferred. Do NOT send low-
rez PDFs. 

Other acceptable files include Macintosh Quark files, Photoshop Tiffs and Illustrator EPS files 
(no Tiff-It, JPEG or GIF files, please). Send all support files that are incorporated into your ad 
(e.g., fonts, logos or images, etc.).  All images must be at least 300 dpi.  When submitting EPS 
files from Adobe Illustrator, be sure to convert all text to outlines before saving the file.  We 
cannot accept True Type fonts. Please note:  All native files will be converted to PDF/X-1a files, 
and the publisher does not guarantee exact replication. 

All colors must be in CMYK format: no RGBs, Pantones or spot colors.  Any ads with non-
compliant colors will be converted to CMYK, and color accuracy cannot be guaranteed.  

Thin lines, fine serifs and medium to small type should be restricted to one color and not 
reversed. As a guideline, reverse type and line art should not be less than .007” (equivalent 
to a 1/2 pt. rule) at the thinnest part of a character or rule.

Small images and type in black should be made up of 100% black. If the black area is large, 
it is recommended to add about 40% cyan. This will cause the black to trap rather than 
overprint, rendering a richer black.

Submitting Materials: 
E-mail: Ads (no larger than 10 megabytes) can be e-mailed to bhurwitz@ogdenpubs.com.  
(Only PDF/X-1A files are acceptable for production.) 

YouSendIt FTP site:
•	 Visit www.yousendit.com
• 	 Enter recipient e-mail address:  

AdCoordinator@NaturalHomeandGarden.com and your e-mail address.
•	 Select file and send it.

Ogden FTP site:
•	 Install FTP software on your computer. (PC users can download an FTP program called 

WS FTP and Mac users can download an FTP program called Fetch from www.download.
com).

•	 Log on to FTP address ftp.oweb.net.
•	 Enter login: ogdenpubs-guest (lower case).
•	 Enter Confidential Password: t017pa (lower case).
•	 Upload file/files in the Natural Home folder within the ADS_IN folder. Save any Mac Files 

as MacbinaryII.
• 	 E-mail bhurwitz@ogdenpubs.com or fax a hard copy to (785) 274-4316  to let us know 

the file has been uploaded, with information about the software used. 

Please note that any files sent through e-mail or FTP must be compressed. Please verify 
receipt of all e-mailed/FTP ads. 

CD-ROM or DVD: Ads submitted on a Macintosh-formatted CD-ROM or DVD must be 
accompanied by an accurate digital proof. 

All ads are electronically archived for two years.  Materials not in compliance with our 
published requirements will be accepted only at the publisher’s discretion.  Additional 
production work for materials that do not meet our specifications may be billed at 
prevailing rates.

MATERIAL SPECIFICATIONS

Print
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www.MotherEarthNews.com
Reach green consumers most efficiently with America’s No. 1 environmental 
website. Contains all editorial content from the magazine’s first 40 years in a 
searchable database, as well as an “Ask the Experts” section, editorial blogs, 
reader forums and polls.
Average Monthly Page Views: 4,110,114
Average Monthly Unique Visitors: 949,731

www.NaturalHomeandGarden.com
Introduce, brand and sell your product to this female, health-conscious audience. 
Features content from the magazine, editorial blogs, a directory of green 
professionals and Web-only content for creating beautiful, healthy spaces for 
people and the planet, as well as videos of home tours and DIY projects.
Average Monthly Page Views: 258,036
Average Monthly Unique Visitors: 69,486

www.HerbCompanion.com
Save big when you promote your natural cooking, gardening, healing and lifestyle 
products and services with this one-stop shop for herbal enthusiasts. This site 
helps readers upgrade the basics in their life – from food to gardening to health – 
with herbal recipes, tips of the week, articles, daily polls and editorial blogs.
Average Monthly Page Views: 340,597
Average Monthly Unique Visitors: 106,511

Video
Our eco-friendly network visitors always enjoy watching our video features 
on green homes, gardening, natural health, recipes, green hints and more. 

Ad spot: 15 second pre-roll 
CPM: $28

ONLINE

www.Utne.com
Sell your green luxury products to these affluent, forward thinkers. Since 1984, 
Utne Reader has been the leading voice for alternative ideas. The site offers 
editorial content, Utne Daily updates, editorial blogs, Utne-sponsored happenings, 
contests, special offers and more.
Average Monthly Page Views: 330,000
Average Monthly Unique Visitors: 132,417
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SIZES FOR RUN-OF-SITE 
ADVERTISING:
Leaderboard (728 x 90)
Jumbo box (300 x 250)
Scraper (160 x 600)

CURRENTLY ACCEPTED 
AD FORMATS:
GIF, GIF89, Animated GIF, JPEG
All ads should include a 
click-through URL.
All ads may include an 
alternate text description.

HTML/JavaScript (DHTML)/Flash 
(URL embedded)
Locally hosted on ad servers, 
these HTML and JavaScript 
ads can consist of text, 
images, pull-down menus
and/or formats.

FILE SIZE:
File size of 40kb or less @ 72 
dpi (larger for Flash)

VIDEO ADVERTISING 
FORMATS:
.mp4 or .wmv 
4:3 aspect ratio

MATERIAL SUBMISSION:
Send all ads to 
bhurwitz@ogdenpubs.com.
Within the e-mail please note 
the following: Company name, 
contact name, contact number, 
website the ad will be running on 
and expected start date.

BLOG PAGES
All Titles

Ad 
Size:

 
160
x

600

Ad Size:
300 x 250

Ad Size:
300 x 250

Ad Size: 728x90

Ad Size:
300 x 250

Ad Size:
300 x 250

Ad Size:
300 x 250

Ad 
Size:

 
160
x

600

Ad 
Size:

 
160
x

600

ARTICLE PAGES
All Titles

ONLINE ADVERTISING SPECIFICATIONS
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E-NEWSLETTER SPECIFICATIONS

Ad Size: 728x80

Natural Home & Garden (weekly)
Target homeowners looking to green their living spaces. 
Each issue offers news, gardening tips, recipes, blog teasers 
and more. Available for entire month or by issue.
Rates: $500 per ad or $1,000 for all 3 ad positions
Average opt-in subscribers:  51,986 

Utne Reader (20 issues per month)
Join the “in-the-know” audience with Utne’s Emerging Ideas. 
Topics include: environment, spirituality, politics, arts, 
media, science and technology, great writing. 
Rates: $260 per ad or $520 for all 3 ad positions
Average opt-in subscribers:  29,421

Mother Earth News (5 categories – 10 issues per month)
Use Mother Earth’s unique insight to reach subscribers 
interested in DIY skills and projects, food and gardening, 
simple living and country skills, green energy and great 
homes, and health and environment. Available for entire 
month or by category.
Rates: $1,500 per ad or $3,000 for all 3 ad positions
Average opt-in subscribers:  288,469

The Herb Companion (weekly)
Connect with the growing herbal market! This newsletter 
features recipes, gardening tips, new natural health research 
updates from the American Botanical Council and more. 
Available for entire month or by issue.
Rates: $260 per ad or $520 for all 3 ad positions
Average opt-in subscribers:  65,311 

Specifications
SIZES FOR E-NEWSLETTER ADVERTISING:

Banner Ad (728 x 90)
Skyscraper (160 x 600)
Text Ad with logo (150 x 150) + 50 words

CURRENTLY ACCEPTED AD FORMATS:
GIF, GIF89, Animated GIF, Jpeg
All ads should include a click-through URL.
All ads may include an alternate text description.

     
FILE SIZE:

File size of 40kb or less @ 72 dpi

MATERIAL SUBMISSION:
Send all ads to bhurwitz@ogdenpubs.com.
Within the e-mail please note the following:
Company name, contact name, contact number, date and 
name of newsletter.

Ad: Logo with 50-word text

Ad 
Size:

 
160
x

600

Ad Size: 728x90

Ad Size: 728x90



AdInfo@OgdenPubs.com   (800) 678-5779                                                                                                                       

360o MARKETING

Natural Home & Garden is the ultimate 
resource for today’s eco-conscious 
homeowners. Our affluent readers see, 
source and buy products directly from 
the pages of Natural Home & Garden. 
For all our customers, we offer 360° 
experiential marketing solutions 
that extend well beyond the page. 
From innovative online tools and 
sweepstakes to event marketing 
and sampling, let us design the 
promotional package that maximizes 
your ROI.

Video/Television
Ogden Publications develops entertaining video 

content for cable, network and online platforms, 
delivering brand integration opportunities.

Mobile Apps
Put your brand and marketing on a custom app built around the content your customers want

 — when they are on the go. 

Online
We’ll partner with you to 
develop a 360-degree, 24/7 online 
destination that meets your 
company’s goals and needs. 

Events
Consumers can experience 
your brand firsthand at one 
of our live, exclusive events, 
bringing you closer to your 
customer.

Research
We can provide marketing 
intelligence to help you 
understand and define the 
market for your product  
or service. 

Print
Let our sales team work with you to 
create a print campaign that will reach 
your target audience.

Direct Mail
Let us create targeted direct mail lists 

and help you find new customers.

Custom 
Publishing

Custom content is the 
perfect opportunity to 

build relationships with 
customers, employees and 

prospects.

Branded Products
Partnering with us can 
provide new audiences 

and instant authority, 
as well as huge 

promotional vehicles 
through our media. 

Sweepstakes
Grow your e-mail lists 

for future e-commerce 
communications.

      marketing
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